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Use this checklist before and during your event promotion to stay aligned with how the

Facebook algorithm actually works in 2026.

1. Algorithm Alignment (Non-Negotiables)

Every post is designed to spark comments, not just likes

At least one post per week asks an open-ended question
Content encourages replies, opinions, or tagging others

Posts avoid generic prompts like “Excited?” or “Don’t miss this”
Content is native to Facebook (not cross-posted blindly)

2. Content Mix Setup

3 feed posts per week (discussion-based or informative)

2 Reels per week (7-15 seconds max)

1 Story per day (polls, countdowns, reminders)

1 Facebook Live every 1-2 weeks

Posting frequency increases in the final 14 days before the event

3. Reels Optimization Checklist

First 2 seconds clearly hook attention

Video length stays between 7-15 seconds

Captions are added natively (not burned into video)
Footage feels real and human (not over-edited)

Reels focus on moments, energy, or anticipation, not flyers

4. Engagement Triggers

Feed posts include a specific question or choice
Stories use polls, sliders, or Q&A stickers
Countdown stickers are used for key dates



Live sessions invite viewers to comment or ask questions
Replies are answered quickly to keep conversations going

5. Facebook Groups Strategy

Event-relevant Groups are identified (local, niche, interest-based)
Posts are framed as conversation, not promotion
Behind-the-scenes content is shared

Early announcements or exclusive updates are posted

Group rules are respected to avoid post removal

6. Partner & Performer Amplification

Speakers, artists, or venues are asked to promote
Pre-written captions or outlines are provided
Graphics or short clips are shared with partners
Collaborative posts are used where possible
Each partner receives a unique tracking link

7. User-Generated Content (UGC)

Past attendees are encouraged to share photos or videos
Ticket screenshots, wristbands, or outfit previews are reposted
Permissions are obtained before reposting

UGC is credited to the original creator

UGC is reused across feed, Stories, and Reels

8. Facebook Live Execution

Live session has a clear purpose (Q&A, walkthrough, update)
Viewers are asked questions during the Live

Comments are acknowledged in real time

Event link or CTA is mentioned verbally

Live video is saved and reused as content

9. Paid Ads (Used Strategically)

Ads are run during key moments:
- Event launch



- Early-bird ending

- Price increase

- Final 2-3 days

Ads boost existing posts instead of replacing organic content
Small budgets are tested before scaling

Organic performance informs which posts get ad support

10. Facebook Ad Targeting Setup

Retargeting audience created from:

- Page engagement

- Event page visitors

Lookalike audiences built from past buyers
Custom audiences uploaded if available
Irrelevant or broad targeting is avoided

11. Meta Pixel & Tracking

Meta Pixel installed correctly

Page view tracking confirmed

Add-to-cart tracking enabled

Purchase tracking firing correctly
Retargeting audiences populating properly

12. Performance Review (Weekly)

Best-performing posts identified

Reels with high watch time noted

Ads driving ticket sales identified
Poor-performing ads paused

Winning creatives scaled or duplicated

13. Attribution & Conversion Tracking (Yapsody)

Tracking links created for:
- Facebook feed posts

- Reels

- Stories

- Groups

- Ads



- Partner promotions

Ticket sales reviewed by source

Decisions made using sales data, not likes or views
Promo effort focused on channels that convert

Final Reality Check

You are optimizing for conversations, not reach alone
Consistency beats chasing one viral post

Facebook attracts attention; tracking tools reveal what converts
Decisions are based on data, not guesses
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